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Distinction: A Social Critique

of the Judgement of Taste

The Social Space

The distribution of the different classes (and
class fractions) runs from those who are best
provided with both economic and culryral

capital to those who are most deprived in
both respects (see figures 1 and 2). The mem-
Eé;s_—o'fﬁg professions, who have high in-
comes and high qualifications, who very often
(52.9 percent) originate from the dominant
class (professions or senior executives), who
receive and consume a large quantity of both
material and cultural goods, are opposed in
almost all respects to the office workers, who
have low qualifications, often originate from
the working or middle classes, who receive lit-
tle and consume little, devoting a high pro-
portion of their time to care maintenance and
home improvement; and they are even more
opposed to the skilled or semi-skilled work-
ers, and still more to unskilled workers or
farm labourers, who have the lowest incomes,
no qualifications, and originate almost exclu-
sively (90.5 percent of farm labourers, 84.5
percent of unskilled workers) from the work-
ing classes.!

The differences stemming from the total
volume of capital almost always conceal, both

Originally published in 1984. Please see complete
source information beginning on page 891.

from common awareness and also from ‘sci-
entific’ knowledge, the secondary differences
which, within each of the classes defined by
overall volume of capital, separate class frac-
tions, defined by different asset structures,
i.e., different distributions of their total capi-
tal among the different kinds of capital [eco-
nomic and cultural].

Once one takes account of the structure of
total assets—and not only, as has always been
done implicitly, of the dominant kind in a
given structure, ‘birth’, ‘fortune’ or ‘talents’,
as the nineteenth century put it—one has the
means of making more precise divisions and
also of observing the specific effects of the
structure of distribution between the different
kinds of capital. This may, for example, be
symmetrical (as in the case of the professions,
which combine very high income with very
high cultural capital) or asymmetrical (in the
case of higher-education and secondary teach-
ers or employers, with cultural capital domi-
nant in one case, economic capital in the
other). One thus discovers two sets of homol-
ogous positions. The fractions whose repro-
duction depends on economic capital, usually
inherited—industrial and commercial em-
ployers at the higher level, craftsmen and
shopkeepers at the intermediate level—are op-
posed to the fractions which are least en-
dowed (relatively, of course) with economic
capital, and whose reproduction mainly de-
pends on cultural capital—higher-education
and secondary teachers at the higher level,
primary teachers at the intermediate level. . . .
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The Hahitus

Fhe mere fact that the sodial space described
here can he presented as a diagram indicates
that it is an abstract representation, deliber-
ately constructed, like a map. t give a hird’s-
eve view, a point of view on the whole set of
points from which ordinary agents (including
the sociologist and his reader, in their ordi-
nary behaviour) see the social world. Bringing
together in simultancity, in the scope of a sin-
gle glance—this is its heuristic value—posi-
tions which the agents can never apprehend in
their totality and in their multiple relation-
ships, social space is to the practical space of
evervdav life, with ies distances which are
kept or signalled, and neighbours who may be
more remote than strangers, what geometrical
space is to the ‘travelling space’ (espace
bodologique) of ordinary experience, with its
gaps and discontinuities.

But the most crucial thing to note is that
the question of this space is raised within the
space itself—that the agents have points of
view on this objective space which depend on
their position within it and in which their will
to transform or conserve it is often expressed.

Thus many of the words which sociology uses
to designate the classes it constructs are bor-
rowed from ordinary usage, where they serve
to express the {generally polemical) view that
one group has of another. As if carried awav
by their quest for greater objectivity, sociolo-
gists almost alwavs forger that the *objects’
they classity produce not only objectively
classifahle practices but also classifving oper-
anons that are no less objective and are them-
selves classifiable. The division into classes
performed by sociology leads to the common
root of the classifiable practices which agents
produce and of the classificatory judgements
they make of other agents” practices and their
own. The habitus is both the generative prin-
ciple of objectively classifiable judgements
and the svarem of classification (principim
divisionisy of these practices. Ir s the rela-
tenship berween the two capacities which
define the habitus, the capacity to produce
classifiable pracrices and \\'m‘ksl and the ca-
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pacity to differentiate and appreciate these
practices and products (taste), that the repre-
sented social world, .., the space of life-
stvles, is constituted.

The relationship that is acrually established
between the pertinent characteristics of cco-
nomic and social condition {capital volume
and composition, in both synchronic and di-
achronic aspects) and the distinctive features
assoctated with the corresponding position in
the universe of life-stvles only becomes intelli-
gible when the habitus is constructed as the
generative formula which makes it possible to
account both for the classifiable practices and
products and for the judgements, themselves
classitied, which make these practices and
works into a system of distinctive signs. When
one speaks of the aristocratic asceticism of
teachers or the pretension of the petite bour-
geoisie, one 1s not only describing these
groups by one, or even the most important, of
their properties, but also endeavouring to
name the principle which generates all their
properties and all their judgements of their, or
other people’s, properties. The habitus is ne-
position that generates meaningful practices
aiid meaning=giving perceptions; it is a gen-
eral, transposable disposition which carries
out a systematic, universal application—be-
vond the limits of what has been directly
learnt—of the necessity inherent in the learn-

ing conditions. That is why an agent’s whole
. )

set of practices (or those of a whole set of
agents produced by similar conditions) are
both svstematic, masmuch as thev are the
product of the application of identical (or in-
terchangeable) schemes. and svstematically
distinct from the practices constituting an-
other life-stvle. N

Because different conditions of existence
produce difterent habirus—systems of genera-
tive schemes appheablel by simple transfer, to
the most varied arcas of practice—the prac-
tices engendered by the different habitas ap-
pear as svstematic configurations of proper-
ties expressing the differences objectively
inscribed i conditions of existence in the
form of svstems of differential deviarions
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FIGURE 3
Conditions of existence, habitus, and life-style

- acts of perception and appreciation

———- conditioning system of
schemes
generating
classifiable -
objectively classifiable Habitus | practices Life-Style 1
conditions of existence 1 | a structured and works . a system
(class of conditionings) and classifiable of classified
and position in structure structuring [FTESSS and classifying
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(a structuning structure) schemes of re.. deIl"(l_lW-‘
| perception signs (‘tastes’)
and
appreciation
(taste’)
system of
schemes
—{ etc.
conditions of existence 2 Habitus 2 Life-Style 2
ctc. cue. clc.
-
system of
schemes  p—
—] ct.

conditions of existence n g ctc.

which, when perceived by agents endowed
with the schemes of perception and apprecia-
tion necessary in order to identify, interpret
and evaluate their pertinent features, function
as life-styles (see figure 3).2

The habitus is not only a structuring struc-

ructure: the principle of division into logical
elasses which organizes the perception of the
ortd-is irsetf the product of internal-

vision into sociatclasses. Each

class condition is defined, simultanéously, by
its intrinsic properties and by the relational
properties which it derives from its position in
the system of class conditions, which is also a
system of differences, differential positions,
i.e., by everything which distinguishes it from

what it is not and especially from everything

it is opposed to; social identity-is-defined and

asserted through difference. This means that
mm within the dispositions of
the habitus is the whole structure of the sys-
tem of conditions, as it presents itself in the
experience of a life-condition occupying a
particular position within that structure. The
most fundamental oppositions in the struc-
ture (high/low, rich/poor etc.) tend to estab-
lish themselves as the fundamental structuring
principles of practices and the perception of
practices. As a system of practice-generating
schemes which expresses systematically the
necessity and freedom inherent in its class
condition and the difference constituting that
position, the habitus apprehends differences
between conditions, which it grasps in the
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form of differences between classified, classify-
ing practices (products of other habitus), in ac-
cordance with principles of differentiation
which, being themselves the product of these
differences, are objectively attuned to them
and therefore tend to perceive them as natural.

While it must be reasserted, against all
forms of mechanism, that ordinary experience
of the social world is a cognition, it is equally
important to realize—contrary to the illusion
of the spontaneous generation of conscious-
ness which so many theories of the ‘awaken-
ing of class consciousness’ (prise de con-
science) amount to—that primary cognition is
misrecognition, recognition of an order which
is also established in the mind. Life-styles are
thus the systematic products of habitus,
which, perceived in their mutual relations
through the schemes of the habitus, become
sign systems that are socially qualified (as
‘distinguished’, ‘vulgar’ etc.). The dialectic of
conditions and habitus is the basis of an
alchemy which transforms the distribution of
capital, the balance-sheet of a power relation,
into a system of perceived differences, distinc-
tive properties, that is, a distribution of sym-
bolic capital, legitimate capital, whose objec-
tive truth is misrecognized.

As structured products (opus operatum)
which a structuring structure (modus oper-
andi) produces through retranslations accord-
ing to the specific logic of the different fields,
all the practices and products of a given agent
are objectively harmonized among them-
selves, without any deliberate pursuit of co-
herence, and objectively orchestrated, without
any conscious concertation, with those of all
members of the same class. The habitus con-
tinuously generates practical metaphors, that
is to say, transfers (of which the transfer of
motor habits is only one example) or, more
precisely, systematic transpositions required
by the particular conditions in which the
habitus is ‘put into practice’ (so that, for ex-
ample, the ascetic ethos which might be ex-
pected always to express itself in saving mav,
in a given context, express itself in a particu-
lar way of using credit). The practices of the
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same agent, and, more generally, the practices
of all agents of the same class, owe the stylis-
tic affinity which makes each of them a
metaphor of any of the others to the fact that
they are the product of transfers of the same
schemes of action from one field to another.
An obvious paradigm would be the disposi-
tion called ‘handwriting’, a singular way of
tracing letters which always produces the
same writing, i.e., graphic forms which, in
spite of all the differences of size, material or
colour due to the surface (paper or black-
board) or the instrument (pen or chalk)—in
spite, therefore, of the different use of mus-
cles—present an immediately perceptible fam-
ily resemblance, like all the features of style or
manner whereby a painter or writer can be
recognized as infallibly as a man by his walk.

Systematicity is found in the opus opera-
tum because it is in the modus operandi.’ It is
found in all the properties—and property—
with which individuals and groups surround
themselves, houses, furniture, paintings,
books, cars, spirits, cigarettes, perfume,
clothes, and in the practices in which they
manifest their distinction, sports, games, en-
tertainments, only because it is in the syn-
thetic unity of the habitus, the unifying, gen-
erative principle of all practices. Taste, the
propensity and capacity to appropriate (ma-

sified \C_pract

cticésis_the
g:ﬂ;ﬁgﬁﬁiomulm&e;w;aw set
Lis_gnctive preferences which express the
“same expressive intention in the specific logic
of each of the symbolic subspaces, furniture,
clothing, language ortody hexis. Each di-
mension of life-stvle “symbolizes with’ the
others, in Leibniz’s phrase, and svmbolizes
them. An old cabinetmaker’s world view, the
wav he manages his budget, his time or his
body, his use of language and choice of cloth-
ing are fully present in his ethic of scrupu-
lous, impeccable craftsmanship and in the
aesthetic of work for work’s sake which leads
him to measure the beauty of his products by
the care and patience that have gone into
them.
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The system of matching properties, which
includes people—one speaks of a ‘well-
matched couple’, and friends like to say they
have the same tastes—is organized by taste,
a system of classificatory schemes which
may only very partially become conscious
although, as one rises in the social hierarchy,
life-style is increasingly a matter of what
Weber calls the ‘stylization of life’. Taste is
the basis of the mutual adjustment of all the
features associated with a person, which the

“old aesthetic recommended for the sake of
the murual reinforcement they give one an-
other; the countless pieces of information a
person consciously or unconsciously imparts
endlessly underline and confirm one an-
other, offering the alert observer the same
pleasure an art-lover derives from the sym-
metries and correspondences produced by a
harmonious distribution of redundancies.
The over-determination that results from
these redundancies is felt the more strongly
because the different features which have to
be isolated for observation or measurement
strongly interpenetrate in ordinary percep-
tion; each item of information imparted in
practice (e.g., a judgement of a painting) is
contaminated—and, if it deviates from the

e, probable feature, corrected—by the effect of
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the whole set of features previously or simul-

neously perceived. That is why a survey
which tends to isolate features—for example,
by dissociating the things said from the way
they are said—and detach them from the sys-
tem of correlative features tends to minimize
-the deviation, on each point, between the
classes, especially that between the petit bour-
geois and the bourgeois. In the ordinary situa-

) \,{‘;; tions of bourgeois life, banalities about art,
Y

) literature or cinema are inseparable from the
steady tone, the slow, casual diction, the dis-
tant or self-assured smile, the measured ges-
ture, the well-tailored suit and the bourgeois
salon of the person who pronounces them.

~—= Taste is the practical operator of the trans-

mutation of things into distinct and distinc-
tive signs, of continuous distributions into
discontinuous oppositions; it raises the differ-
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ences inscribed in the physical order of bodies
to the symbolic order of significant distinc-
tions JIt transforms objectively classified prac-
tices, In which a class condition signifies itself
(through taste), into classifying practices, that
is, into a symbolic expression of class posi-
tion, by perceiving them in their mutual rela-
tions and in terms of social classificatory
schemes.]Taste is thus the source of the system
of distinCtive features which cannor fail to be
perceived as a systematic expression of a par-
ticular class of conditions of existence, i.e., as
a distinctive life-style, by anyone who pos-
sesses practical Knowledge of the relation-
ships between distinctive signs and positions
in the distributions—between the universe of
objective properties, which is brought to light
by scientific construction, and the no less ob-
jective universe of life-styles, which exists as
such for and through ordinary experience.
This classificatory system, which is the
product of the internalization of the structure
of social space, in the form in which it im-
pinges through the experience of a particular
position in that space, is, within the limits of
economic possibilities and impossibilities
(which it tends to reproduce in its own logic),
the generator of practices adjusted to the reg-
ularities inherent in a condition. It continu-
ously transforms necessities into strategies,
constraints into preferences, and, without any
mechanical determination, it generates the set
of ‘choices’ constituting life-styles, which de-
rive their meaning, i.e., their value, from their
position in a system of oppositions and corre-
lations.* It is a virtue made of necessity which
continuously transforms necessity into virtue
by inducing ‘choices’ which correspond to the
condition of which it is the product. As can be
seen whenever a change in social position
purs the habitus into new conditions, so that
its specific efficacy can be isolated, it is taste—
the taste of necessity or the taste of luxury—
and not high or low income which commands
the practices objectively adjusted to these re-
sources. Through taste, an agent has what he
likes because he likes what he has, that is, the
properties actually given to him in the distri-




506

hutions and legitimately assigned to him in
the classifications.”

The Homology Between the Spaces

Bearing in mind all that precedes, in particu-
lar the fact that the generative schemes of the
habitus are applied, by simple transfer, to the
most dissimilar areas of practice, one can im-
mediately understand that the practices or
goods associated with the different classes in
the different areas of practice are organized in
accordance with structures of opposition
which are homologous to one another be-
cause they are all homologous to the structure
of objective oppositions between class condi-
tions. Without presuming to demonstrate here
in a few pages what the whole of the rest of
this work will endeavour to establish—but
lest the reader fail to see the wood for the
trees of detailed analysis—I shall merely indi-
cate, very schematically, how the two major
organizing principles of the social space gov-
ern the structure and modification of the
space of cultural consumption, and, more
generally, the whole universe of life-stvles.

In cultural consumption, the main opposi-
tion, by overall capital value, is between the
practices designated by their rarity as distin-
guished, those of the fractions richest in both
economic and cultural capital, and the prac-
tices socially identified as vulgar because they
are both easy and common, those of the frac-
tions poorest in both these respects. In the in-
termediate position are the practices which
are perceived as pretentious, because of the
manifest discrepancy between ambition and
possibilities. In opposition to the dominated
condition, characterized, from the point of
view of the dominant, by the combination of
forced poverty and unjustified laxity, the dom-
inant aesthetic—of which the work of art and
the aesthetic disposition are the most complete
embodiments—proposes the combination of
ease and asceticism, i.e., self-imposed auster-
ity, restraint, reserve, which are affirmed in
that absolute manifestation of excellence, re-
laxation in tension.

V / The Consequences of Stratification

This fundamental opposition is specified
according to capital composition. Through
the mediation of the means of appropriation
available to them, exclusively or principally
cultural on the one hand, mainly economic on
the other, and the different forms of relation
to works of art which result from them, the
different fractions of the dominant class are
oriented towards cultural practices so differ-
ent in their style and object and sometimes so
antagonistic (those of ‘artists” and ‘bour-
geois’)e that it is easy to forget that they are
variants of the same fundamental reladonship
to necessity and to those who remain subject
to it, and that each pursues the exclusive ap-
propriation of legitimate cultural goods and
the associated symbolic profits. Whereas the
dominant fractions of the dominant class (the
‘bourgeoisie’) demand of art a high degree of
denial of the social world and incline towards
a hedonistic aesthetic of ease and facility,
symbolized by boulevard theatre or Impres-
sionist painting, the dominated fractions {the
‘intellectuals’ and ‘artists’) have affinities with
the ascetic aspect of aesthetics and are in-
clined to support all artistic revolutions con-
ducted in the name of purity and purification,
refusal of ostentation and the bourgeois taste
for ornament; and the dispositions towards
the social world which they owe to their sta-
tus as poor relations incline them to welcome
a pessimistic representation of the social
world.

While it is clear that art offers it the greatest
scope, there is no area of practice in which the
intention of purifying, refining and sublimat-
ing facile timpulses and primary needs cannot
assert itself, or in which the stvlization of life,
i.e., the primacy of form over function, which
leads to the denial of tunction, does not pro-
duce the same effects. In language, it gives the
opposition between popular outspokenness
and the highly censored language of the bour-
geois, between the expressionist pursuit of the
picturesque or the rhetorical effect and the
choice of restraint and false simplicity
{litotes). The same cconomy
found in body language: here too, agitation
and haste, grimaces and gesticulation are op-

of means is
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posed to slowness—*the slow gestures, the
slow glance’ of nobility, according to Niet-
zsche”—to the restraint and impassivity which
signify elevation. Even the field of primary
tastes is organized according to the funda-
mental opposition, with the antithesis be-
tween quantity and quality, belly and palate,
matter and manners, substance and form.

Form and Substance

The fact that in the realm of food the main
opposition broadly corresponds to differences
in income has masked the secondary opposi-
tion which exists, both within the middle
classes and within the dominant class, be-
tween the fractions richer in cultural capital
and less rich in economic capital and those
whose assets are structured in the opposite
way. Observers tend to see a simple effect of
income in the fact that, as one rises in the so-
cial hierarchy, the proportion of income spent
on food diminishes, or that, within the food
budget, the proportion spent on heavy, fatty,
fattening foods, which are also cheap—pasta,
potatoes, beans, bacon, pork—declines (C.S.
I}, as does that spent on wine, whereas an
increasing proportion is spent on leaner,
lighter (more digestible), non-fattening foods
(beef, veal, mutton, lamb, and especially fresh
fruir and vegetables).8 Because the real princi-
ple of preferences is taste, a virtue made of ne-
cessity, the theory which makes consumption
a simple function of income has all the ap-
pearances to support it, since income plays an
important part in determining distance from
necessity. However, it cannot account for
cases in which the same income is associated
with totally different consumption patterns.
Thus, foremen remain attached to ‘popular’
taste although they earn more than clerical
and commercial employees, whose taste dif-
fers radically from that of manual workers
and is closer to that of teachers.

For a real explanation of the variations
which J. F. Engel’s law merely records, one
has to take account of all the characteristics
of social condition which are (statistically) as-
sociated from earliest childhood with posses-
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sion of high or low income and which tend to
shape tastes adjusted to these conditions.?
The true basis of the differences found in the
area of consumption, and far beyond-ie;is-the—
opposition berween-the-tastes_of luxury (or
freedom) and the tastes of necessity. The for-
mer are the tastes of individuals who are the
product of material conditions of existence
defined by distance from necessity, by the
freedoms or facilities stemming from posses-
sion of capital; the latter express, precisely in
their adjustment, the necessities of which they
are the product. Thus 1t is possible to deduce
popular tastes for the foods thar are simulta-
neously most ‘filling’ and most economicallv
from the necessity of reproducing labour
power at the lowest cost which is forced on
the proletariat as its very definition. The idea
of taste, typically bourgeois, since it presup-
poses absolute freedom of choice, is so closely
associated with the idea of freedom that many
people find it hard to grasp the paradoxes of
the taste of necessity. Some simply sweep it
aside, making practice a direct product of eco-
nomic necessity (workers eat beans because
they cannot afford anything else), failing to
realize that necessity can only be fulfilled,
most of the time, because the agents are in-
clined to fulfil it, because they have a taste for
what they are anyway condemned to. Others
turn it into a taste of freedom, forgetting the
conditionings of which it is the product, and
so reduce it to pathological or morbid prefer-
ence for (basic) essentials, a sort of congenital
coarseness, the pretext for a class racism
which associates the populace with everything
heavy, thick and fat.!! Taste is amor fati, the
choice of destiny, but a forced choice, pro-
duced by conditions of existence which rule
out all alternatives as mere daydreams and
leave no choice but the taste for the necessary.
The taste of necessity can only be the basis
of a life-style ‘in-itself’, which is defined as
such only negatively, by an absence, by the re-
lationship of privation between itself and the
other life-styles. For some, there are elective
emblems, for others stigmata which they bear
in their very bodies. ‘As the chosen people
bore in their features the sign that they were

e




the property of Jehovah, so the division of
labour brands the manufacturing worker as
the property of capital’.’2 The brand which
Marx speaks of is nothing other than life-
style, through which the most deprived imme-
~diately betray themselves, even in their use of
spare time; in so doing they inevitably serve as
a foil to every distinction and contribute,
purely negatively, to the dialectic of preten-
sion and distinction which fuels the incessant
changing of taste. Not content with lacking
virtually all the knowledge or manners which
are valued in the markets of academic exami-
nation or polite conversation nor with only
possessing skills which have no value there,
they are the people ‘who don’t know how to
live’, who sacrifice most to material foods,
and to the heaviest, grossest and most fatten-
ing of them, bread, potatoes, fats, and the
most vulgar, such as wine; who spend least on
clothing and cosmetics, appearance and
beauty; those who ‘don’t know how to relax’,
‘who always have to be doing something’,
who set off in their Renault 5 or Simca 1000
to join the great traffic jams of the holiday ex-
odus, who picnic beside major roads, cram
their tents into overcrowded campsites, fling
themselves into the prefabricated leisure activ-
ities designed for them by the engineers of cul-
tural mass production; those who by all these
uninspired ‘choices’ confirm class racism, if it
needed to be confirmed, in its conviction that
they only get what they deserve.

The art of eating and drinking remains one
of the few areas in which the working classes
explicitly challenge the legitimate art of living.
In the face of the new ethic of sobriety for the
sake of slimness, which is most recognized at
the highest levels of the social hierarchy, peas-
ants and especially industrial workers main-
tain an ethic of convivial indulgence. A bon
vivant is not just someone who enjovs eating
and drinking; he is someone capable of enter-
ing into the generous and familiar—that is,
both simple and free—relationship that is en-
couraged and symbolized by eating and
drinking together, in a conviviality which
sweeps away restraints and reticence.

¥ / The Conseguences of Stratification

The boundary marking the break with the
popular relation to food runs, without any
doubt, between the manual workers and the
clerical and commercial emplovees (C.S. II).
Clerical workers spend less on food than
skilled manual workers, both in absolute
terms (9,376 francs as against 10,347 francs)
and in relative terms (34.2 percent as against
38.3 percent); they consume less bread, pork,
pork products (charcuterie), milk, cheese,
rabbit, poultry, dried vegetables and fats, and,
within a smaller food budget, spend as much
on meat—beef, veal, mutton and lamb—and
slightly more on fish, fresh fruit and aperitifs.
These changes in the structure of spending on
food are accompanied by increased spending
on health and beauty care and clothing, and a
slight increase in spending on cultural and
leisure activities. When it is noted that the re-
duced spending on food, especially on the
most earthly, earthy, down-to-earth foods, is
accompanied by a lower birth-rate, it is rea-
sonable to suppose that it constitutes one as-
pect of an overall transformation of the rela-
tionship to the world. The ‘modest’ taste
which can defer its gratifications is opposed
to the spontaneous materialism of the work-
ing classes, who refuse to participate in the
Benthamite calculation of pleasures and
pains, benefits and costs (e.g., for health and
beautv). In other words, these two relations
to the “fruits of the earth” are grounded in two
dispositions towards the future which are
themselves related in circular causality to two
objective futures. Against the imaginary an-
thropology of economics, which has never
shrunk from formulating universal laws of
‘temporal preference’, it has to be pointed out
that the propensity to subordinate present de-
sires to future desires depends on the extent to
which this sacrifice is ‘reasonable’, that is, on
the likelihood, in any case, of obtaining future
satisfactions superior to those sacrificed.!3

Among the economic conditions of the
propensity to sacrifice immediate satisfactions
to expected satisfactions one must include the
probability of these future satisfactions which
is inscribed in the present condition. There is
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still a sort of economic Calculation in the un-
willingness to subject existence to economic
calculation. The hedonism which seizes day
by day the rare satisfactions (‘good times’) of
the immediate present is the only philosophy
conceivable to those who ‘have no future’
and, in any case, little to expect from the fu-
ture.!* It becomes clearer why the practical
materialism which is particularly manifested
in the relation to food is one of the most fun-
damental components of the popular ethos
and even the popular ethic. The being-in-the-
present which is affirmed in the readiness to
take advantage of the good times and take
time as it comes Is, in itself, an affirmation of
solidarity with others (who are often the only
present guarantee against the threats of the
future), inasmuch as this temporal immanent-
ism is a recognition of the limits which define
the condition. This is why the sobriety of the
petit bourgeois is felt as a break: in abstaining
from having a good time and from having it
with others, the would-be petit bourgeois
betrays his ambition of escaping from the
common present, when, that is, he does not
construct his whole self-image around the op-
position between his home and the café, absti-
nence and intemperance, in other words, be-
tween individual salvation and collective
solidariues.

The café is not a place a man goes to for a drink
but a place he goes to in order to drink in com-
pany, where he can establish relationships of fa-
miliarity based on the suspension of the censor-
ships, conventions and proprieties that prevail
among strangers. In contrast to the bourgeois or
petit-bourgeois café or restaurant, where each
table is a separate, appropriated territory (one
asks permission to borrow a chair or the salt),
the working-class café is a site of companionship
(each new arrival gives a collective greeting,
‘Salut la compagnie!’ etc.). lts focus is the
counter, to be leaned on after shaking hands with
the landlord—who is thus defined as the host (he
often leads the conversation)}—and sometimes
shaking hands with the whole company; the ta-

bles, if there are any, are left to ‘strangers’, or
women who have come in to get a drink for their
child or make a phone call. In the café free rein is
given o the typically popular art of the joke—the
art of seeing everything as a joke (hence the reit-
erated ‘Joking apart’ or ‘No joke’, which mark a
return to serious matters or prelude a second-
degree joke), but also the art of making or playing
jokes, often at the expense of the ‘fat man’. He is
always good for a laugh, because, in the popular
code, his fatness is more a picturesque peculiar-
ity than a defect, and because the good nature he
is presumed to have predisposes him to take it in
good heart and see the funny side. The joke, in
other words, is the art of making fun without rais-
ing anger, by means of ritual mockery or insults
which are neutralized by their very excess and
which, presupposing a great familiarity, both in
the knowledge they use and the freedom with
which they use it, are in fact tokens of attention
or affection, ways of building up while seeming

to run down, of accepting while seeming to con-
demn—although they may also be used to test
out those who show signs of stand-offishness.!s

Three Styles of Distinction

The basic opposition between the tastes of
luxury and the tastes of necessity is specified
in as many oppositions as there are different
ways of asserting one’s distinction vis-a-vis
the working class and its primary needs, or—
which amounts to the same thing—different
powers whereby necessity can be kept at a
distance. Thus, within the dominant class,
one can, for the sake of simplicity, distinguish
three structures of the consumption dis-
tributed under three i : and
presentation (clothing, beauty care, rtoiletries,

omestic servants). These structures take
strictly opposite forms—like the structures of
their capital—among the teachers as against
the industrial and commercial employers (see
table 1). Whereas the latter have exception-
ally high expenditure on food (37 percent of
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TABLE 1
Yearly Spending by Teachers, Professionals, and Industrial and Commerdial Fraplovers, 1972

Teachers Induseral and

T\;w o (higher and secondan Protessionals commertal emplovers

LR
spending Franes “ of total Franes 9 o total Franos  of woul
f !
Food* ST AR 13,95 2909 16,578 37

N . iy -

Presentation 1912 120 12,680 222 S016 12
Culaure 1,7S3 1.3 1,298 23 STy 13

30\1&(‘: CS (1o

Indludes restaurant or canteen meals,
! Clothes, shoes, repairs and ¢

(’mm;, totletries, hairdressing, domestic servants.

- Books, newspapers and magazines, stationery, records, SPOLL, TOVS, Musiy, enter-

amnmoents,

the budget), low cultural costs and medium
spending on presentation and representation,
the tormer, whose total spending is lower on
average, have low expenditure on food (rela-
tively less than manual workers), limited ex-
penditure on presentation (though their ex-
penditure on health is one of the highest) and
relatively high expenditure on culture (books,
PApPers, entertanments, sport, toys, music, ra-
dio and record-plaver). Opposed to both
these groups are the members of the profes-
sions, who devote the same proportion of
their budget to food as the teachers (24.4 per-
cent), but out of much greater total expendi-
ture (57,122 francs as against 40,884 francs),
and who spend much more on presentation
and representation than all other fractions, cs-
pecially it the costs of domestic service are in-
cluded, whereas their cultural expenditure is
lower than that of the teachers tor cven the
engineers and senior executives, who are siru-
ated hetween the teachers and the profession-
als, though nearer the latter, for almost all
items),

The svstem of ditferences becomes Jearer
when one Tooks more closely at the partterns
of spendi mg on food. 1
trial and

In this respect the induos-

commercial melmu differ

markedlv from the professionals, and a4 for-
tiort from the teachers, by virtue M hemmpor
tance they give to cereal-based p roducts fospe
crally Dastrics),
preserves Hole gras, ctel and Lame,
relatively Tow spending on mear,

cakes meat

vl then

t,\\i frur

;\I\U Vi,

and vegetables. The teachers, whose food pur-
chases are almost identically structured ro
those of office workers, spend more than all
other fractions on bread, milk products,
sugar, fruit preserves and non-alcoholic
drinks, less on wine and spirits and distinetly
less than the professions on expensive prod-
ucts such as meat—especially the most expen-
sive meats, such as murton and lamb—and
fresh fruit and vegetables. The members of the
professions are mainly distinguished by the
high proportion of their spending which goes
on expensive products, particularly meat
(18.3 pereent of their food hudget), and espe-
cially the most expensive meat (veal,
mutton},
shellfish, cheese and aperitifs. '

lamb.
fresh fruir and vegetables, fish and

Thus. when one moves from the manual
workers to the industrial and commercial em-
through
small shopkeepers, cconomic constraints tend

plovers, foremen, craftsmen and
to relax without any fundamental change in
the pattern of spending (see higure 41,7

position

Fhe op-
berween the two extremes is here os-
rablished hetween the poor and the vich (tnou-

veau richer, between L bonffe and L erande
boutfe:t”
rich thoth 1
ingh heavs

the tood consumed is increasinghy
i cost and m caloriesy and mcreas-
foame, fore aras, By contrast, the
taste of the profe ssionals or SCIOT CNCCUtves
by negation, as the

e heavyothe fatand the coarse, In

detines rlu popular taste,
taste for
tending rowards the hehe the refined and the

chh-\;m- teee table 200 The disappearance of
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FIGURE 4
The food space
delicate | refined
lean light
beef
fish
raw grilled  fruit ich
healthy strong-fatry-salty
recherché natural-sweet spices
exotic yogurt wine-spirits
fruit juice apéritifs
CULT. CAP. + jam patisserie CULT. CAP. -
ECON. CAP. - frozen ECON. CAP. +
SPARE TIMEQ = SPARE TIMEQ *
STATUS Q@ + STATUS @ +
food cons. - food cons. +
cult. cons. + cult. cons. -
charcuterie
pork
pot-au-feu
bread

salty-fatty-heavy-strong-simmered

cheap-nourishing

CULT. CAP. -
ECON. CAP. -
SPARE TIMEQ =
STATUS Q-

economic_constraints is accompanied by a
strengthenin social censorships which
farbid ¢ eness and fatness, in favour of
slimness and distinction. Thé taste for rare,
dfistocratic foods points to a traditional cui-
sine, rich in expensive or rare products (fresh
vegetables, mear). Finally, the teachers, richer
in cultural capital than in economic capirtal,
and therefore inclined to ascetic consumption
in all areas, pursue originality at the lowest
economic cost and go in for exoticism (ltal-
ian, Chinese cooking etc.)!® and culinary pop-
ulism (peasant dishes). They are thus almost
consciously opposed to the (new) rich with
their rich food, the buyers and sellers of
grosse bouffe, the ‘fat cats’,!” gross in body

and mind, who have the economic means to
flaunt, with an arrogance perceived as ‘vul-
gar’, a life-style which remains very close to
that of the working classes as regards eco-
nomic and cultural consumption.

Eating habits, especially when represented
solely by the produce consumed, cannot of
course be considered independently of the
whole life-style. The most obvious reason for
this is that the taste for particular dishes (of
which the statistical shopping-basket gives
only the vaguest idea) is associated, through
preparation and cooking, with a whole con-
ception of the domestic economy and of the
division of labour between the sexes. A taste
for elaborate casserole dishes (pot-au-feu,
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blanguette, daube), which demand a big in-
vestment of time and interest, is linked to a
traditional conception of woman’s role. Thus
there is a particularly strong opposition in
this respect between the working classes and
the dominated fractions of the dominant
class, in which the women, whose labour has
a high market value (and who, perhaps as a
result, have a higher sense of their own value)
tend to devote their spare time rather to child
care and the transmission of cultural capital,
and to contest the traditional division of do-
mestic labour. The aim of saving time and
labour in preparation combines with the
search for light, low-calorie products, and
points towards grilled meat and fish, raw veg-
etables (‘salades composées’), frozen foods,
yogurt and other milk products, all of which
are diametrically opposed to popular dishes,
the most typical of which is pot-au-feu, made
with cheap meat that is boiled (as opposed to
grilled or roasted), a method of cooking that
chiefly demands time. It is no accident that
this form of cooking symbolizes one state of
female existence and of the sexual division of
labour (a woman entirely devoted to house-
work is called ‘pot-au-feu’), just as the slip-
pers put on before dinner symbolize the com-
plementary male role.

Small industrial and commercial employers, the
incarnation of the ‘grocer’ traditionally execrated
by artists, are the category who most often (60
percent) say they change into their carpet slip-
pers every day before dinner, whereas the profes-
sions and the senior executives are most inclined
to reject this petit-bourgeois symbol (35 percent
say they never do it). The particularly high con-
sumption of carpet slippers by working-class
women (both urban and rural) no doubt reflects
the relation to the body and to self-presentation
entailed by confinement to the home and to do-
mestic life. (The wives of craftsmen, shopkeepers
and manual workers are those who most often
say that their choice of clothes is mainly guided
by a concern to please their husbands.)

It is among manual workers that most time and
interest is devoted to cooking: 69 percent of those

V / The Consequences of Stratification

questioned say they like doing elaborate cooking
(la grande cuisine), as against 59 percent of the
junior executives, 52 percent of the small shop-
keepers and 51 percent of the senior executives,
professionals and industrialists (C.S. V). (Another
indirect index of these differences as regards the
sexual division of labour is that whereas the
teachers and senior executives seem to give pri-
ority to a washing machine and a dishwasher, for
the professionals and industrial or commercial
employers priority seems to go ratherto a TV set
and a car—C.S. Il.) Finally, when invited to
choose their two favourite dishes from a list of
seven, the farm workers and manual workers,
who, like all other categories, give the highest
rank to roast leg of lamb, are the most inclined
(45 percent and 34 percent, as against 28 per-
cent of the clerical workers, 20 percent of the se-
nior executives and 19 percent of the small em-
ployers) to choose pot-au-feu (the farm workers
are almost the only ones who choose
andouillette—pork tripe sausage—14 percent of
them, as against 4 percent of the manual work-
ers, clerical workers and junior executives, 3 per-
cent of the senior executives and O percent of the
small employers). Manual workers and small em-
ployers also favour coq au vin (50 percent and 48
percent), a dish typical of small restaurants aim-
ing to be ‘posh’, and perhaps for this reason as-
sociated with the idea of ‘eating out’ (compared
with 42 percent of the clerical workers, 39 percent
of the senior executives and 37 percent of the
farm workers). The executives, professionals and
big employers clearly distinguish themselves
solely by choosing—from a list which for them is
particularly narrow—the dish which is both rela-
tively light and symbolically marked (in contrast
to the ordinary routine of petit-bourgeois cook-
ing), bouillabaisse (31 percent, as against 22 per-
cent of the clerical workers, 17 percent of the
small employers, 10 percent of the manual work-
ers, 7 percent of the farm workers), in which the
opposition between fish and meat (especially the
pork in sauerkraut or cassoulet) is clearly
strengthened by regionalist and touristic connota-
tions (C.S. V). It is obvious that the imprecise
classifications used in this survey prevent one
from seeing the effects of the secondary opposi-
tion between the fractions, and that the tenden-



Distinction

cies observed would have been more marked if,
for example, it had been possible to isolate the
teachers or if the list of dishes had been more di-
versified in the sociologically pertinent respects.

Tastes in food also depend on the idea each
class has Gf’fﬁgﬁms of food
o the body, that is, on its strength, health
and beauty; and on the categories it uses to
evaluate these effects, some of which may be
important for one class and ignored by an-
other, and which the different classes may
rank in very different ways. Thus, whereas
the working classes are more attentive to the
strength of the (male) body than its shape,
and tend to go for products that are both
cheap and nutritious, the professions prefer
products that are tasty, health-giving, light
and not fattening. Taste, a ¢lass culture turned
into nature, that ism&hape
the class body. It is an incorporated principle
of classification which governs all forms of in-
corporation, choosing and modifying every-
thing that the body ingests and digests and as-
similates, physiologically and psychologically.
It follows that the body is the most indis-
putable materialization of class taste, which it
manifests in several ways. It does this first in
the seemingly most natural features of the
body, the dimensions (volume, height, weight)
and shapes {round or square, stiff or supple,
straight or curved) of its visible forms, which
express in countless ways a whole relation to
the body, i.e., a way of treating it, caring for
it, feeding it, maintaining it, which reveals the
deepest dispositions of the habirtus. It is in fact
through preferences with regard to food
which may be perpetuated beyond their social
conditions of production (as, in other areas,
an accent, a walk etc.),2? and also, of course,
through the uses of the body in work and
leisure which are bound up with them, that
the class distribution of bodily properties is
determined.

The quasi-conscious representation of the
approved form of the perceived body, and in

" particular its thinness or fatness, is not the
only mediation through which the social defi-
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nition of appropriate foods is established. At
a cjfcil)_ej level, the whole body schema, in par-_
ticufgg the physical approach to the-act-of-eat-
ing, governs the selection 6f certaimfoods: For
éxample, in the working classés; fish tends to
be regarded as an unsuitable food for men,
not only because it is a light food, insuffi-
ciently ‘hlling’, which would only be cooked
for health reasons, i.e., for invalids and chil-
dren, but also because, like fruit (except ba-
nanas) it is one of the *hddly’ things which a
man’s hands cannot cope with and which
make him childlike (the woman, adopring a
maternal role, as in all similar cases, will pre-
pare the fish on the plate or peel the pear); but
above all, it is because fish has to be eaten in a
way which rotally contradicts the masculine
way of eating, that is, with restraint, in small
mouthfuls, chewed gently, with the front of
the mouth, on the tips of the teeth (because of
the bones). The whole masculine identity—
what is called virility—is involved in these
two ways of eating, nibbling and picking, as
befits a woman, or with whole-hearted male
gulps and mouthfuls, just as it is involved in
the two (perfectly homologous) ways of ralk-
ing, with the front of the mouth or the whole
mouth, especially the back of the mouth,
the throat (in accordance with the opposi-
tion, noted in an earlier study, between the
manners symbolized by la bouche and la
gueule).21

This opposition can be found in each of the
uses of the body, especially in the most
insignificant-looking ones, which, as such, are
predisposed to serve as ‘memory joggers’
charged with the group’s deepest values, its
most fundamental ‘beliefs’. It would be easy
to show, for example, that Kleenex tissues,
which have to be used delicately, with a little
sniff from the tip of the nose, are to the big
cotton handkerchief, which is blown into
sharply and loudly, with the eyes closed and
the nose held tightly, as repressed laughter is
to a belly laugh, with wrinkled nose, wide-
open mouth and deep breathing (‘doubled up
with laughter’), as if to amplify to the utmost
an experience which will not suffer contain-
ment, not least because it has to be shared,
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and therefore clearly manifested for the bene-
fit of others.

And the practical philosophy of the male
body as a sort of power, big and strong, with
enormous, imperative, brutal needs, which is
asserted in every male posture, especially
when eating, is also the principle of the divi-
sion of foods between the sexes, a division
which both sexes recognize in their practices
and their language. It behooves a man to
drink and eat more, and to eat and drink
stronger things. Thus, men will have two
rounds of aperitifs (more on special occa-
sions), big ones in big glasses (the success of
Ricard or Pernod is no doubt partly due to its
being a drink both strong and copious—not a
dainty ‘thimbleful’), and they leave the tit-bits
(savoury biscuits, peanuts) to the children and
the women, who have a small measure (not
enough to ‘get tipsy’) of homemade aperitif
(for which they swap recipes). Similarly,
among the hors d’oeuvres, the charcuterie is
more for the men, and later the cheese, espe-
cially if it is strong, whereas the crudités (raw
vegetables) are more for the women, like the
salad; and these affinities are marked by tak-
ing a second helping or sharing what is left
over. Meat, the nourishing food par excel-
lence, strong and strong-making, giving
vigour, blood, and health, is the dish for the
men, who take a second helping, whereas the
women are satisfied with a small portion. It is
not that they are stinting themselves; they
really don’t want what others might need, es-
pecially the men, the natural meat-caters, and
they derive a sort of authority from what they
do not see as a privation. Besides, they don't
have a taste for men’s food, which is reputed
to be harmful when eaten to excess (for exam-
ple, a surfeit of meat can ‘turn the blood’,
over-excite, bring you out in spots etc.) and
may even arouse a sort of disgust.

Strictly biological differences are under-
lined and symbolically accentuated by differ-
ences in bearing, differences in gesture, pos-
ture and behaviour which express a whole
relationship to the social world. To these are
added all the deliberate modifications of ap-
pearance, especially by use of the set of
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marks—cosmetic (hairstyle, make-up, beard,
moustache, whiskers etc.) or vestimentary——
which, because they depend on the economic
and cultural means that can be invested in
them, function as social markers deriving
their meaning and value from their position
in the system of distinctive signs which they
constitute and which is itself homologous
with the system of social positions. The sign-
bearing, sign-wearing body is also a producer
of signs which are physically marked by the
relationship to the body: thus the valorization
of virility, expressed in a use of the mouth or a
pitch of the voice, can determine the whole of
working-class pronunciation. The body, a so-
cial product which is the only tangible mani-
festation of the ‘person’, is commonly per-
ceived as the most natural expression of
innermost nature. There are no merely ‘physi-
cal’ facial signs; the colour and thickness of
lipstick, or expressions, as well as the shape of
the face or the mouth, are immediately read as
indices of a ‘moral’ physiognomy, socially
characterized, i.e., of a ‘vulgar’ or ‘distin-
guished’ mind, naturally ‘natural® or naturally
‘cultivated’. The signs_constituting the - per-

ceived body, cultural products which differen-

_tiate groups by their degree of culture that is,

their distance from nature, seem grounded in
nmc The legitimate use of the body is spon-
Tancously perceived as an index of moral up-
rightness, so that its opposite, a ‘natural’ body,
is seen as an index of laisser-aller (‘letting one-
self go’), a culpable surrender to facility.

Thus one can begin to map out a _universe
of class b()dl€§ which (biological acodents
apart).tends.to n,produw Anits_specific logic
the universe of the social structure. It is no ac-
cident that bodilv properties are perceived
through social systems of classification which
are not independent of the distribution of
these properties among the social classes. The
prevailing taxonones tend to rank and con-
trast the properties most frequent among the
dominant (i.e., the rarest ones) and those
most frequent among the dominated.22 The
social representation of his own body which
each agent has to reckon with,23 from the
very beginning, in order to build up his sub-

B -
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jective image of his body and his bodily hexis,
is thus obtained by applying a social system of
classification based on the same principle as
the social products to which it is applied.
Thus, bodies would have every likelihood of
receiving a value strictly corresponding to the
positions of their owners in the distribution of
the other fundamental properties—but for the
fact that the logic of social heredity sometimes
endows those least endowed in all other re-
spects with the rarest bodily properties, such
as beauty (sometimes ‘fatally” atrractive, be-
cause it threatens the other hierarchies), and,
conversely, sometimes denies the ‘high and
mighty’ the bodily attributes of their position,
such as height or beauty.

Unpretentious or Uncouth?

It is clear that tastes in food cannot be con-
sidered in complete independence of the
other dimensions of the relationship to the
world, to others and to one’s own body,
through which the practical philosophy of
each class is enacted. To demonstrate this,
one would have to make a systematic com-
parison of the working-class and bourgeois
ways of treating food, of serving, presenting
and offering it, which are infinitely more rev-
elatory than even the nature of the products
involved (especially since most surveys of
consumption ignore differences in quality).
The analysis is a difficult one, because each
life-style can only really be constructed in re-
lation to the other, which is its objective and
subjective negation, so that the meaning of
behaviour is totally reversed depending on
which point of view is adopted and on
whether the common words which have to
be used to name the conduct {(e.g., ‘man-
ners’) are invested with popular or bour-
geols connotations.

Plain speaking, plain eating: the working-
class meal is characterized by plenty (which
does not exclude restrictions and limits) and
above all by freedom. ‘Elastic’ and ‘abundant’
dishes are brought to the table—soups or
sauces, pasta or potatoes (almost always in-
cluded among the vegerables)—and served
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with a ladle or spoon, to avoid too much
measuring and counting, in CONtrast to every-
thing that has to be cut and divided, such as
roasts.2* This impression of abundance,
which is the norm on special occasions, and
always applies, so far as is possible, for the
men, whose plates are filled twice (a privilege
which marks a boy’s accession to manhood),
is often balanced, on ordinary occasions, by
restrictions which generally apply to the
women, who will share one portion between
two, or eat the leftovers of the previous day; a

girl’s accession to womanhood is marked by
doing without. It is part of men’s status to eat
and to eat well (and also to drink well); it is
particularly insisted that they should eat, on
the grounds that ‘it won’t keep’, and there is
something suspect about a refusal. On Sun-
days, while the women are on their feet,
busily serving, clearing the table, washing up,
the men remain seated, still eating and drink-
ing. These strongly marked differences of so-
cial status (associated with sex and age) are
accompanied by no practical differentiation
(such as the bourgeois division between the
dining room and the kitchen, where the ser-
vants eat and sometimes the children), and
strict sequencing of the meal tends to be ig-
nored. Everything may be put on the table at
much the same time (which also saves walk-
ing), so that the women may have reached
the dessert, and also the children, who will
take their plates and watch television, while

the men are still eating the main dish and 4’

the ‘lad’, who has arrived late, is swallov\@*imJ
his soup.

This freedom, which may be perceived as
disorder—or—stoveitiness;-is—adapted to its
furiction. Firstly; it is tabour-saving; which is
“Seen-as-an-advantage—Becausemen take no
parcimhousework, not least because the

women would not allow it—it would be a dis-
honour to see men step outside their role—
every economy of effort is welcome. Thus,
when the coffee is served, a single spoon may
be passed around to stir it. But these short
cuts are only permissible because one is and
feels at home, among the family, where cere-
mony would be an affectation. For example,
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to save washing up, the dessert may be
handed out on improvised plates torn from
the cake-box (with a joke about ‘taking the
liberty’, to mark the transgression), and the
neighbour invited in for a meal will also re-
ceive his piece of cardboard (offering a plate
would exclude him) as a sign of familiarity.
Similarly, the plates are not changed between
dishes. The soup plate, wiped with bread, can
be used right through the meal. The hostess
will certainly offer to ‘change the plates’,
pushing back her chair with one hand and
reaching with the other for the plate next to
her, but everyone will protest (‘It all gets
mixed up inside you’) and if she were to insist
it would look as if she wanted to show off her
crockery (which she is allowed to if it is a new
present) or to treat her guests as strangers, as
is sometimes deliberately done to intruders or
‘scroungers’ who never return the invitation.
These unwanted guests may be frozen out by
changing their plates despite their protests,
not laughing at their jokes, or scolding the
children for their behaviour (*No, no, we
don’t mind’, say the guests; ‘They ought to
know better by now’, the parents respond).
The common root of all these ‘liberties’ is no
doubt the sense thar at least there will not be
self-imposed controls, constraints and restric-
tions—especially not in eating, a primary
need and a compensation—and especially not
in the heart of domestic life, the one realm of
freedom, when everywhere else, and at all
other times, necessity prevails.

n opposition to the free-and-easy working-
class meal, the Bourgeoisie is concerned-to.eat

with all due form. Form is first of all a matter
oF thythm, which implies expectations,
pauses, restraints; waiting until the last per-
son served has started to cat, taking modest
helpings, not appearing over-cager. A strict se-
quence is observed and all coexistence of
dishes which the sequence separates, fish and
meat, cheese and dessert, is excluded: for ex-
ample, before the dessert is served, evervthing
left on the table, even the salt-cellar, is re-
moved, and the crumbs are swept up. This
extension of rigorous rules into evervday life
(the bourgeois male shaves and dresses first
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thing every morning, and not just to ‘go
out’), refusing the division between home
and the exterior, the quotidian and the extra- '
quotidian, is not explained solely by the pres-
ence of strangers—servants and guests—in
the familiar family world. It is the expression
of a habitus of order, restraint and propriety
which may not be abdicated. The relation to
food—the primary need and pleasure—is only
one dimension of the bourgeois relation to the
social world. The opposition between the im-
mediate and the deferred, the easy and the dif-
ficult, substance (or function) and form,
which is exposed in a particularly striking
fashion in bourgeois ways of eating, is the ba-
sis of all aestheticization of practice and every
aesthetic. Through all the forms and for-
malisms imposed on the immediate appetite,
what is demanded—and inculcated—is not
only a disposition to discipline food consump-
tion by a conventional structuring which is
also a gentle, indirect, invisible censorship
(quite different from enforced privations) and
which is an element in an art of living (correct
eating, for example, is a way of paying
homage to one’s hosts and to the mistress of
the house, a tribute to her care and effort). It
is also a whole relationship to animal nature,
to primary needs and the populace who in-
dulge them without restraint; it is a way of
denying the meaning and primary function of
consumption, which are essentially common,
by making the meal a social ceremony, an af
firmation of ethical tone and aesthetic refine-
ment. The manner of presenting and consum-
ing the food, the organization of the meal and
setting of the places, strictly differentiated ac-
cording to the sequence of dishes and ar-
ranged to please the eve, the presentation of
the dishes, considered as much in terms of
shape and colour (like works of art) as of
their consumable substance, the etiquette gov-
erning posture and gesture, ways of serving
oneself and others, of using the different uten-
sils, the seating plan, strictly but discreetly hi-
erarchical, the censorship of all bodily mani-
festations of the act or pleasure of eating
{such as noise or haste), the very refinement of
the things consumed, with quality more im-
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portant than quantity—this whole commit-
ment to stylization tends to shift the emphasis
from substance and function to form and
manner, and so to deny the crudely material
reality of the act of eating and of the things
consumed, or, which amounts to the same
thing, the basely material vulgarity of those
who indulge in the immediate satisfactions of
food and drink.??
Given the basic opposition between form
and substance, one could re-generate each of
_the oppositions between the two antagonistic
& approaches to the treatment of food and the
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as opposed to everything that is pure form,
done only for form’s sake; it is freedom and
the refusal of complications, as opposed to re-
spect for all the forms and formalities sponta-
neously perceived as instruments of distine-
tion and power. On these moralities, these
world views, there is no neutral viewpoint;
what for some is shameless and slovenly, for
others is straightforward, unpretentious; fa-
miliarity is for some the most absolute form
of recognition, the abdication of all distance,
a trusting openness, a relation of equal to
equal; for others, who shun familiarity, it is an

unseemly liberty.
The popular realism which inclines work-

yoac of eating. In one case, food is claimed as a
& material reality, a nourishing substance which

¥

Yo' ustains the body and gives strength (hence
the emphasis on heavy, fatty, strong foods, of
which the paradigm is pork—fatty and

v/ salty—the antithesis of fish—light, lean and

bland); in the other, the priority given to form
(the shape of the body, for example) and so-
‘cial form, formality, puts the pursuit of
strength and substance in the background and
identifies true freedom with the elective asceti-
cism of a self-imposed rule. And it could be
shown that two antagonistic world views,
two worlds, two representations of human
excellence are contained in this matrix. Sub-
stance—or matter—is what is substantial, not
only “filling’ but also real, as opposed to all
appearances, all the tine words and empty
gestures that ‘butter no parsnips’ and are, as
the phrase goes, purely symbolic; reality, as
against sham, imitation, window-dressing; the
little eating-house with its marble-topped ta-
bles and paper napkins where you get an hon-
est square meal and aren’t ‘paying for the
wallpaper’ as in fancy restaurants; being, as
against seeming, nature and the natural, sim-
plicity (pot-luck, ‘take it as it comes’, ‘no
standing on ceremony’), as against embarrass-
ment, mincing and posturing, airs and graces,
which are always suspected of being a substi-
tute for substance, i.e., for sincerity, for feel-
ing, for what is felt and proved in actions; it is
the free-speech and language of the heart
which make the true ‘nice guy’, blung,
straightforward, unbending, honest, genuine,
‘straight down the line’ and ‘straight as a die’,

ing people to reduce practices to the reality of
their function, to do what they do, and be
what they are (‘That’s the way I am’), without
‘kidding themselves’ (‘That’s the way it is’),
and the practical materialism which inclines
them to censor the expression of feelings or to
divert emotion into violence or oaths, are the
near-perfect antithesis of the aesthertic dis-
avowal which, by a sort of essential hypocrisy
(seen, for example, in the opposition between
pornography and eroticism) masks the inter-
est in function by the primacy given to form,
so that what people do, they do as if they
were not doing it.

The Visible and the Invisible

But food—which the working classes place on
the side of being and substance, whereas the
bourgeoisie, refusing the distinction between
inside and outside or ‘at home’ and ‘for oth-
ers’, the quotidian and the extra-quotidian,
introduces into it the categories of form and
appearance—is itself related to clothing as in-
side to outside, the domestic to the public, be-
ing to seeming. And the inversion of t

places of food and clothing in the contrast be
tween the spending patterns of the working
classes, who give priority to being, and the
middle classes, where the concern for ‘seem-
ing’ arises, is the sign of a reversal of the
whole world view. The working classes make
a realistic or, one might say, funcrionalist use
of clothing. Looking for substance and func-
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tion rather than form, they seek ‘value for
money’ and choose what will ‘last’. Ignoring
the bourgeois concern to introduce formality
and formal dress into the domestic world, the
place for freedom—an apron and slippers (for
women), bare chest or a vest (for men)—they
scarcely mark the distinction between top
clothes, visible, intended to be seen, and un-
derclothes, invisible or hidden—unlike the
middle classes, who have a degree of anxiety
about external appearances, both sartorial
and cosmetic, at least outside and at work (to
which middle-class women more often have
access).

Thus, despite the limits of the data avail-
able, one finds in men’s clothing (which is
much more socially marked, at the level of
what can be grasped by staristics on pur-
chases, than women’s clothing) the equivalent
of the major oppositions found in food con-
sumption. In the first dimension of the space,
the division again runs between the office
workers and the manual workers and is
marked particularly by the opposition be-
tween grey or white overalls and blue dunga-
rees or boiler-suits, between town shoes and
the more relaxed moccasins, kickers or sneak-
ers (not to mention dressing-gowns, which
clerical workers buy 3.5 times more often
than manual workers). The increased quan-
tity and quality of all purchases of men’s
clothing is summed up in the opposition be-
tween the suit, the prerogative of the senior
executive, and the blue overall, the distinctive
mark of the farmer and industrial worker (it
is virtually unknown in other groups, except
craftsmen); or between the overcoat, always
much rarer among men than women, but
much more frequent among senior executives
than the other classes, and the fur-lined jacket
or lumber jacket, mainly worn by agricultural
and industrial workers. In between are the ju-
nior executives, who now scarcely ever wear
working clothes but fairly often buy suits.

Among women, who, in all categories (ex-
cept farmers and farm labourers), spend more
than men (especially in the junior and senior
executive, professional and other high-income
categories), the number of purchases increases
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as one moves up the social hierarchy; the dif-
ference is greatest for suits and costumes—ex-
pensive garments—and smaller for dresses
and especially skirts and jackets. The top-
coat, which is increasingly frequent among
women at higher social levels, is opposed to
the ‘all-purpose’ raincoat, in the same way as
overcoat and lumber jacket are opposed for
men. The use of the smock and the apron,
which in the working classes is virtually
the housewife’s uniform, increases as one
moves down the hierarchy (in contrast to the
dressing-gown, which is virtually unknown
among peasants and industrial workers).
The interest the different classes have in
self-presefitation, the attention thiey dévote to
it, theirawareness of the profts it gives and
the investment of time, etfort, sacrifice and

“Care which they actually put into it are pro-

portionate to the chances of material of sym-
olic profit they can reasonably expect from

it. More precisely, they depend on the exis-

“tence of a labour market in which physical

appearance may be valorized in the perfor-
mance of the job itself or in professional rela-
tions; and on the differential chances of access
to this market and the sectors of this market
in which beauty and deportment most
strongly contribute to occupational value. A
first indication of this correspondence be-
tween the propensity to cosmetic investments
and the chances of profit may be seen in the
gap, for all forms of beauty care, between
those who work and those who do not (which
must also vary according to the nature of the
job and the work environment). It can be un-
derstood in terms of this logic why working-
class women, who are less likely to have a job
and much less likely to enter one of the occu-
pations which most strictly demand confor-
mity to the dominant norms of beauty, are
less aware than all others of the ‘market’
value of beauty and much less inclined to in-
vest time and effort, sacrifices and money in
cultivating their bodies.

It is quite different with the women of the
petite bourgeoisie, especially the new petite
bourgeoisie, in the occupations involving pre-
sentation and representation, which often im-
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pose a uniform (tenue) intended, among other
things, to abolish all traces of heterodox taste,
and which always demand whart is called
tenue, in the sense of ‘dignity of conduct and
correctness of manners’, implying, according
to the dictionary, “a refusal to give way to vul-
garity or facility’. (In the specialized ‘charm
schools® which train hostesses, the working-
class girls who select themselves on the basis
of ‘natural’ beauty undergo a radical transfor-
mation in their way of walking, sitting, laugh-
ing, smiling, talking, dressing, making-up
etc.) Women of the petite bourgeoisie who
have sufficient interests in the market in
which physical properties can function as cap-
ital to recognize the dominant image of the
body unconditionally without possessing, at
least in their own eyes (and no doubt objec-
tively) enough body capital to obtain the
highest profits, are, here too, at the site of
grearest tension.

The self-assurance given by the certain
knowledge of one’s own value, especially that [
of one’s body or speech, is in fact very closely
linked to the position occupied in social space
(and also, of course, to trajectory). Thus, th
proportion of women who consider them-
selves below average in beauty, or who think
they look older than they are, falls very
rapidly as one moves up the social hierarchy,/
Similarly, the ratings women give themselves
tor the ditterent parts of their bodies tend to
rise with social position, and this despite the
fact that the implicit demands rise too. It is
not surprising that petit-bourgeois women—
who are almost as dissatishied with their bod-
ies as working-class women (they are the ones
who most often wish they looked different
and who are most discontented with various
parts of their bodies), while being more aware
ot the usefulness of beauty and more often
recognizing the dominant ideal of physical ex-
cellence—devote such great investments, of
selt-denial and especially of time, to improv-
ing their appearance and are such uncondi-
tional believers in all forms of cosmetic volun-
tarism (e.g., plastic surgery).

As for the women of the dominant class,
they derive a double assurance from their bod-

1

ies. Believing, like petit-bourgeois women, in
the value of beauty and the value of the effort
to be beautiful, and so associating aesthetic
value and moral value, they feel superior both
in the intrinsic, natural beauty of their bodies
and in the art of self-embellishment and every-
thing they call tenue, a moral and aesthetic
virtue which defines ‘nature’ negarively as
sloppiness. Beauty can thus be simultaneously
a gift of nature and a conquest of merit, as
much opposed to the abdications of vulgarity
as to ugliness.

Thus, the experience par excellence of the
‘alienated body’, embarrassment, and the op-
posite experience, ease, are clearly unequally
probable for members of the petite bour-
geoisie and the bourgeoisie, who grant the
same recognition to the same representation
of the legitimate body and legitimate deport-
ment, but are unequally able to achieve it.
The chances of experiencing one’s own body
as a vessel of grace, a continuous miracle, are
that much greater when bodily capacity is
commensurate with recognition; and, con-
versely, the probability of experiencing the
body with unease, embarrassment, timidity
grows with the disparity between the ideal
body and the real body, the dream body and
the ‘looking-glass self” reflected in the reac-
tions of others (the same laws are also true of
speech).

Although it is not a petit-bourgeois mono-
poly, the petit-bourgeois experience of the
world starts out from timidity, the embarrass-
ment of someone who is uneasy in his body
and his language and who, instead of being
‘as one body with them’, observes them from
outside, through other people’s eyes, watch-
ing, checking, correcting himself, and who, by
his desperate attempts to reappropriate an
alienated being-for-others, exposes himself to
appropriation, giving himself away as much
by hyper-correction as by clumsiness. The
timidity which, despite itself, realizes the ob-
jectified body, which lets itself be trapped in
the destiny proposed by collective perception
and statement (nicknames etc.), is betrayed by
a body that is subject to the representation
others even in its passive, unconscious reac- -
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tions (one feels oneself blushing). By contrast,
ease, a sort of indifference to the objectifying
gaze of others which neutralizes its powers,
presupposes the self-assurance which comes
from the certainty of being able to objectify
that objectification, appropriate that appro-
priation, of being capable of imposing the
norms of apperception of one’s own body, in
short, of commanding all the powers which,
even when they reside in the body and appar-
ently borrow its most specific weapons, such
as ‘presence’ or charm, are essentially irre-
ducible to it. This is the real meaning of the
findings of the experiment by W. D. Dannen-
maier and E J. Thumin, in which the subjects,
when asked to assess the height of familiar
persons from memory, tended to overestimate
most of the height of those who had most au-
thority or prestige in their eyes.26 It would

o

seem that the logic whereby the ‘great’ are

perceived as physically greater than they are
applies very generally, and that authority of
whatever sort contains a power of seduction
which it would be naive to reduce to the effect
of self-interested servility. That is why politi-
cal contestation has always made use of cari-
cature, a distortion of the bodily image in-
tended to break the charm and hold up to
ridicule one of the principles of the effect of
authority imposition.

Charm and charisma in fact designate the
power, which certain people have, to impose
their own self-image as the objective and col-
lective image of their body and being; to per-
suade others, as in love or faith, to abdicate
their generic power of objectification and del-
egate it to the person who should be its ob-
ject, who thereby becomes an absolute sub-
ject, without an exterior (being his own
Other), fully justified in existing, legitimated.
The charismatic leader manages to be for the
group what he is for himself, instead of being
for himself, like those dominated in the sym-
bolic struggle, what he is for others. He
‘makes’ the opinion which makes him; he
constitutes himself as an absolute by a manip-
ulation of symbolic power which is constitu-
tive of his power since it enables him to pro-
duce and impose his own objectification.
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The Universes of Stylistic Possihles

Thus, the spaces defined by preferences in
food, clothing or cosmetics are organized ac-
cording to the same fundamental structure,
that of the social space determined by volume
and composition of capital. Fully to construct
the space of life-styles within which cultural -
practices are defined, one would first have to
establish, for each class and class fraction,
that is, for each of the configurations of capi-
tal, the generative formula of the habitus
which retranslates the necessities and facilities
characteristic of that class of (relatively) ho-
mogeneous conditions of existence into a par-
ticular life-style. One would then have to de-
termine how the dispositions of the habitus
are specified, for each of the major areas of
practice, by implementing one of the stylistic
possibles offered by each field (the field of
sport, or music, or food, decoration, politics,
language etc.). By superimposing these ho-
mologous spaces one would obtain a rigorous
representation of the space of life-styles, mak-
ing it possible to characterize each of the dis-
tinctive features (e.g., wearing a cap or play-
ing the piano) in the two respects in which it
is objectively defined, that is, on the one hand
by reference to the set of features constituting
the area in question (e.g., the system of hair-
styles), and on the other hand by reference
to the set of features constituting a particu-
lar life-style (e.g., the working-class life-
style), within which its social significance is
determined.

Sources

The survey on which the work was based was car-
ried out in 1963, after a preliminary survey by ex-
rended interview and ethnographic observation, on
a sample of 692 subjects (both sexes) in Paris, Lille
and a small provincial town. To obtain a sample
large enough to make it possible to analyse varia-
tions in practices and opinions in relation to suffi-
ciently homogeneous social units, a complemen-
tary survey was carried out in 1967-68, bringing
the toral number of subjects to 1,217. Because the
survey measured relatively stable dispositions, this
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time-lag does not seem to have affected the re-
sponses (except perhaps for the question on
singers, an area of culture where fashions change
more rapidly).

The following complementary sources (C.S.)
were also used:

I. The 1966 survey on ‘businessmen and senior
executives’ was carried out by SOFRES (Société
frangaise d’enquéres par sondages) on behalf of
the Centre d’érudes des supports de publicité
(CESP). The sample consisted of 2,257 persons
aged 15 and over, cach living in a houschold the
head of which was a large industrial or commer-
cial employer, a member of the professions, a
senior executive, an engineer or a secondary or
higher-education teacher. The questionnaire in-
cluded a set of questions on reading habits and the
previous few days’ reading of daily, weekly and
monthly newspapers and magazines, use of radio
and TV, standard of living, household equipment,
life-style (holidays, sport, consumption), profes-
sional life (conferences, travel, business meals),
cultural pracrices and the principal basic data (ed-
ucational level, income, population of place of res-
idence etc.). | had access to the whole ser of distri-
burions by the socio-occupational category of the
head of household or individual.

1. The regular survey by INSEE (Institur na-
tonal de la statistique et des études economiques)
on household living conditions and expenditure
was based in 1972 on a representative sample of
13,000 households. It consists of a survey by ques-
tionnaire dealing with the characteristics of the
household (composition, ages, occupation of the
head}, accommodation and facilities, major expen-
diture (clothing, fuel etc.), periodic expenditure
(rent, service charges etc.), combined with analysis
of account books for current expenditure, left with
each household for a week, collected and checked
by the interviewer. This survey makes it possible to
assess the whole range of expenditure (except cer-
tain major and infrequent items such as air travel,
removal expenses etc.), as well as items of con-
sumption not preceded by purchase (food in the
case of farmers, items drawn from their stocks by
craftsmen and shopkeepers), which are evaluated
at their retail price to allow comparison with the
other caregories of households. This explains why
consumption is considerably higher than income
in the case of farmers and small businessmen (cat-
egories which are always particularly prone to
under-declare their income). For the overall find-
ings, see G. Bigara and B. Bouvier, ‘Les conditions
de vie des ménages en 1972, Collections de I'IN-
SEE, ser. M, no. 32 (February 1972). The dawa
presented here come from secondary analysis of
tables by narrow categories produced at my re-
quest.
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The other surveys consulted are simply listed be-
low. These studies, almost always devoted to a par-
ticular area of cultural activity, are generally based
on relacdively limited samples. They mostly use a
classification which groups the occupartions into
five categories: (1) agriculteurs (farmers and farm
labourers); (2) ouvriers (industrial manual work-
ers); (3) industrial and commercial employers; (4)
clerical workers and junior executives; (5) senior
executives and the “liberal professions’.

1. INSEE, ‘La consommation alimentaire des
Frangais’, Collections de PINSEE. {The regular IN-
SEE surveys on eating habits.)

IV. SOFRES, Les babitudes de table des Frangais
(Pans, 1972).

V. SOFRES, Les Frangais et la gastronomie, july
1977. {Sample of 1,000.)

Notes

1. The gaps are more clear-cut and certainly
more visible as regards education than income, be-
cause information on incomes (based on tax decla-
rations) is much less reliable than information on
qualifications. This 1s especially true of industrial
and commercial employers (who, in the CESP sur-
vey—C.S. I—provided, along with doctors, the
highest rate of non-response to the questions about
income), craftsmen, shopkeepers and farmers.

2.1t follows from this that the relationship be-
tween conditions of existence and practices or the
meaning of practices is not to be understood in
terms either of the logic of mechanism or of the
logic of consciousness.

3. In contrast to the atomistic approach of social
psychology, which breaks the unity of practice to
establish partial ‘laws’ cliiming to account for the
products of practice, the opus operatum, the aim is
to establish general laws reproducing the laws of
production, the modus operandi.

4. Economic theory, which treats economic
agents as interchangeable actors, paradoxically
fails to take account of the economic dispositions,
and is thereby prevented from really explaining the
systems of preferences which define incommensu-
rable and independent subjective use-values.

5. An ethic, which seeks to impose the principles
of an ethos (i.e., the forced choices of a social con-
dition) as a universal norm, is another, more subtle
way of succumbing to amor fati, of being content
with what one is and has. Such is the basis of the
felt contradiction between ethics and revolutionary
intent.

6. ‘Bourgeois’ is used here as shorthand for
‘dominant fractions of the dominant class’, and ‘in-
tellectual’ or “artis® functions in the same way for
‘dominated fractions of the dominant class’.
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7. F. Nietzsche, Der Wille zur Macht (Stuttgart,
Alfred Kroner, 1964), no. 943, p. 630.

8. Bananas are the only fruit for which manual
workers and farm workers have higher annual per
capita spending (FF 23.26 and FF 25.20) than all
other classes, especially the senior executives, who
spend most on apples (FF 31.60 as against FF
21.00 for manual workers), whereas the rich, ex-
pensive fruits—grapes, peaches and nuts—are
mainly eaten by professionals and industrial and
commercial employers (FF 29.04 for grapes, 19.09
for peaches and 17.33 for nuts, as against FF 6.74,
11.78 and 4.90 respectively, for manual workers).

9. This whole paragraph is based on secondary
analysis of the tables from the 1972 INSEE survey
on household expenditure on 39 items by socio-
occupational category (C.S. 11).

10. A fuller translation of the original text
would include: ““les nourritures a la fois les plus
nourrissantes et les plus économiques™ {the double
tautology showing the reduction to pure economic
function).’ {Translator’s note.)

11. In the French: ‘le gros et le gras, gros rouge,
gros sabots, gros travaux, gros rire, grosses
blagues, gros bon sens, plaisanteries grasses’—
cheap red wine, clogs (i.e., obviousness), heavy
work, belly laughs, crude common sense, crude
jokes {translator).

12. K. Marx, Capital, 1 (Harmondsworth, Pen-
guin, 1976}, 482 (translator).

13. One fine example, taken from Bohm-
Bawerk, will demonstrate this essentialism: “We
must now consider a second phenomenon of hu-
man experience—one that is heavily fraught with
consequence. That is the fact that we feel less con-
cerned about future sensations of joy and sorrow
simply because they do lie in the future, and the
lessening of our concern is in proportion to the re-
moteness of that future. Consequently we accord
to goods which are intended to serve future ends a
value which falls short of the true intensity of their
future marginal utility. We systematically under-
value our future wants and also the means which
serve to satisfy them.” E. Bohm-Bawerk, Capital
and Interest, 11 (South Holland, IlI., 1959), 268,
quoted by G. L. Stigler and G. S. Becker, ‘De
gustibus non est disputandum’, American Eco-
nomic Review, 67 (March 1977), 76-90.

14, We may assume that the deep-seated relation
to the future (and also to one’s own person—which
is valued more at higher levels of the social hierar-
chy) is reflected in the small proportion of manual
workers who say that ‘there is a new life after
death’ (15 percent, compared with 18 percent of
craftsmen and shopkeepers, office workers and
middle managers, and 32 percent of senior execu-
tives).

15. 1t is not superfluous to point out that this
art, which has its recognized virtuoso, the ‘life and
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soul of the party’, can sink into the caricature of
jokes or remarks that are defined as stereotyped,
stupid or coarse in terms of the criteria of popular
taste.

16. The oppositions are much less clear-cut in
the middle classes, although homologous differ-
ences are found between primary teachers and of-
fice workers on the one hand and shopkeepers on
the other.

17. La bouffe: ‘grub’, ‘nosh’; grande bouffe:
‘blow-out’ {translator).

18. The preference for foreign restaurants—Ital-
1an, Chinese, Japanese and, to a lesser extent, Rus-
stan—rises with level in the social hierarchy. The
only exceptions are Spanish restaurants, which are
associated with a more popular form of tourism,
and North African restaurants, which are most
favoured by junior executives (C.S. IV).

19. Les gros: the rich; grosse bouffe: bulk food
(cf. grossiste: wholesaler, and English ‘grocer’). See
also note 17 above (translator).

20. That is why the body designates not only
present position but also trajectory.

21.In “The Economics of Linguistic Exchanges’,
Social Science Information, 26 (December 1977),
645-668, Bourdieu develops the opposition be-
tween two ways of speaking, rooted in two rela-
tions to the body and the world, which have a lexi-
cal reflection in the many idioms based on two
words for ‘mouth’: la bouche and la gneule. La
bouche is the ‘standard” word for the mouth; but in
opposition to la greule—a slang or ‘vulgar’ word
except when applied to animals—it tends to be re-
stricted to the lips, whereas la gueule can include
the whole face or the throat. Most of the idioms
using la bouche imply fastidiousness, effeminacy or
disdain; those with la guenle connote vigour,
strength or violence (translator’s note).

22. This means that the taxonomies applied to
the perceived body (fat/thin, strong/weak, big/
small etc.) are, as always, at once arbitrary (e.g.,
the ideal female body may be fat or thin, in differ-
ent economic and social contexts) and necessary,
re., grounded in the specific reason of a given so-
cial order.

23. More than ever, the French possessive pro-
nouns—which do not mark the owner’s gender—
ought to be translated ‘his or her’. The ‘sexism’ of
the text results from the male translator’s reluc-
tance to defy the dominant use of a sexist symbolic
svstem {translator).

24. One could similarly contrast the bowl,
which is generously filled and held two-handed for
unpretentious drinking, and the cup, into which a
little is poured, and more later (*Would vou care
for a little more coffee?’), and which is held be-
tween two fingers and sipped from.

25, Formality is a way of denving the truth of
the social world and of social relations. Just as



Distinction

popular ‘functionalism’ is refused as regards food,
so too there is a refusal of the realistic vision which
leads the working classes to accept social ex-
changes for whart they are (and, for example, to
say, withour cynicism, of someone who has done a
favour or rendered a service, ‘She knows Il pay
her back’). Suppressing avowal of the calculation
which pervades social relations, there is a striving
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to see presents, received or given, as “pure’ testi-
monies of friendship, respect, affection, and
equally ‘pure’ manifestations of generosity and
moral worth.

26.W. D. Dannenmaier and E J. Thumin, ‘Au-
thority Status as a Factor in Perceprual Distortion
of Size', Journal of Svcial Psychology, 63 (1964),
361-365.




